RETAIL INDUSTRY

INTRODUCTION

The word ‘Retail’ has been derived from the French word ‘retailer’ which means ‘to cut a piece
off’ or ‘to break bulk’. Retailing can be defined as procurement of varied products in large
quantities from various sources/manufacturers and their sale in small lots, for direct
consumption to the purchaser. Retailing is one of the biggest sectors in India and has witnessed
multi fold growth post liberalization of the Indian Economy.

EVOLUTION OF RETAIL IN INDIA

*hAigratian of pecple from villages 10 urban areas

~Opening up of small stores for necessity ems

sAdvantage of acquaintance with the cLsTomers theneby resulting in repeat sales
sHonrewaT, limited Custormer Base withdn locality

sDusring the period 1960s 1o 1980s, domestic Lextile majors ventured into retailing wia
COrmpany-awned sutlets.

sFew manufactures opened their own outlets such as Vimal, Bombay Dyeing, Raymond's,
etr. Footwear makers such a5 Bata and Metro alse establiished their own chains of retail
Stnres.
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corparates and first @Eneralion entreprensurs entered retail business and investments
by international retail firms increased in India.

#For &.g. the APG group launched Spencer's in Bangalore in 1991, During the same year,
The Raheja’s, laundhed Shoppers 5300 in Membad.

#In 1998, Tata group entered the retail Business with the brand Westside. Brands like
McDonalds, Adidas, Resbhok, Mike, Lewi Strauss, Lee, Wirangles, Louis Philippe, Pepe
Jeans, erc entered Indian retail market.

=This period was marked by the growing share of organised retail in the watal Indian I’e!.;l?\l
£abes pie with substantial investments by large udian COrporates.

=pPantaloons retail (now Fubure fedail] opened 'Home town” and "E-pone’ in 2006. Reliance
entered the retail bosiness with ‘Relance fresh’ in 2006,

sBesides the abawe, in The year 2008, governrment changed the FDI policy by allowing
forsign retailers to acquine 513 stake in 1V wilth an indian firm. This Saw several

prermium brands swch as Armani, Versace etc entering the indian market.

»During the periad Z008-2009, due 1o reCessionary impact seen in the kndian ecomodrny,
many ower-leveraged retail stores had 1o shut down.

-~

«With intense competition in the urban market, retailer sStarted 1o Setup Shops in the
srmalier cities and rural areas. Also, India witnessed emergence of many anline brands
such as Fipkart, Myntra, Homeshopl8 etc.

=in 2012, Gol made major changes in retail FDI palicy by allowing FOE upto 100% in single
brand and wpto 51% for multi brand.

sE-commerce emerged as one of the major segrments P,

Driven by technology and modernization, the retail sector in India is at the cusp of evolution.
Disruptions throughout the value chain — sourcing, manufacturing, transportation, procurement,
warehousing and inventory, distribution, marketing and advertising, selling, logistics, delivery,
after sales servicing, etc. — are driving this evolution, not just in retail but throughout the broader
consumer business practices. India is the fourth-largest global destination in the retail space after
US, China and Japan. While traditional retail and unorganized trade still rules, organized retail
penetration is growing at a fast pace in the country.

KEY PLAYERS

According to Euromonitor International, US retail giant Walmart is India’s top retailer after it
acquired Flipkart for $16 billion. Amazon is the second largest retailer followed by Future Group,
Reliance Group and Tata Group.



MARKET SIZE

The retail market is expected to grow from USD795 billion in 2017 to USD1.2 trillion by 2021.
There are many factors that are driving the growth of retail sector in India. Some of the primary
reasons are advent of internet which can be better termed as digitization, rising purchasing
power of consumers, urbanization and rapidly changing lifestyle of the consumers. The total
consumption expenditure is expected to reach nearly USS$ 3,600 billion by 2020 from USS 1,824
billion in 2017. Retail is also a major contributor to the country’s GDP. At present, it accounts for
over 10 per cent of the country’s Gross Domestic Product (GDP) and around 8 per cent of the
employment.

PROMINENT RETAIL MODELS

Cash and carry/ wholesale trading, single brand retail trading, multi brand retail trade and E-
commerce.

INVESTMENT SCENARIO

In January 2018, the Government of India (Gol) relaxed the rules for foreign direct investment
(FDI) in single-brand retailing, permitting 100 percent investment under the automatic route
(previously 49 percent under the automatic route). Further, companies can meet the 30 percent
local-sourcing requirement through incremental sourcing by their global businesses for the initial
five years. Further, Government of India has allowed 100 per cent Foreign Direct Investment (FDI)
in online retail of goods and services through the automatic route. The Indian retail trading has
received Foreign Direct Investment (FDI) equity inflows totalling USS 1.66 billion during April
2000—March 2019, according to the Department of Industrial Policies and Promotion (DIPP).

FUTURE OUTLOOK

The next generation of retail technology is indicating the rise of the digitally influenced shopping
experience and the tidal wave of exponential technologies on the horizon. Going forward, the
consumer industry is likely to experience newer approaches and bolder moves by many retailers
and brands as they look to build differentiation and growth.
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